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18%
UK searches performed on Bing



Embracing our technology



Hi Mascha! How can I

help?





Bing has evolved 
by reacting to 
tectonic shifts in 
how people 
experience the 
Web to deeply 
understand 
billions of people, 
places, and 
things.



Invisible computing 
carefully guiding us, 
helping us, and making 
us better in ways that 
matter to us.

• Ubiquitous connectivity

• Suddenly everything –
every person, place, and 
thing – had digital 
counterpart on the Web.

• Rich social & Multi-media 
data 

• The dawn of apps

• Searching intent moves 
offline as well as online 

• iPad launch in 2010 drives 
users more mobile.

• Mobility adds dimensions of 
location & personal context 
to intent, and drives new 
form factors

• Social: a new fabric for 
the web in human 
knowledge & activity.

• The search paradigm 
shifts to use richer 
signals for intent
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Semantic technology 
begins to drive more 
relevant, helpful and 
useful results.

Landmark partnerships 
with Facebook allowing Bing 
to make sense of these new 
social connections.

Immersive, touch-first 
experience 
catering to form factor 
and the context of this 
new usage.

Synthesized intelligence 
Bing stitches together what 
the web knows and what 
Bing knows.

Context becomes real
Bing understands 

billions of people, places, 
and things from all over 
the globe. 

2014

• Experiences that adapt 
to you & your context

• Proactive experiences 
that anticipate what 
you need, at home or 
at work.
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Great marketing starts with the customer
The shift to buyer-driven everything

“The “power to the 

people” phenomenon is 

displacing brand-centric 

strategies in favor of 

buyer-driven everything.”

– Gartner Inc., Dec 2013



“The X factor for marketers is to gather and use the right type of data to manage 
customer experiences and make them exceptional in a very chaotic environment.” 
– Yvonne Genovese, group vice president for Gartner for Marketing Leaders

Uplift in sales for marketers 

who are personalizing their 

Web experiences                 

– eConsultancy 2015

19%
of online consumers get 

frustrated with Web sites when 

content appears that has nothing 

to do with their interests.

– Harris Interactive, 2013

74%

How are 
you 

activating 
around 

your 
customers?



Video
P L A Y

Discover how Real Madrid created a personal 

relationship with their fans
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