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T Shopping :
Prime Day countdown! The
best Amazon deals worth
shopping this weekend with

up to 64% off - Oral B, Ninja,
Apple and MORE

By Emily Scrivener For Mailonline
UPDATED: 11:44 on 3 October 2023
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@ Amazon confirms date for October Prime
Day

SHOPPING - Contains affiliated content. Products
featured in this Mail Best article are selected by our
shopping writers. If you make a purchase using links
on this page, Dailymail.co.uk will earn an affiliate
commission. Click here for more information.

With September drawing to a close and
October just days away, that can only mean
one thing - the countdown is on to Amazon

Deivan Din Naal Nava




GUARANTEED OUTGOMES

Daily Mail - UK News @ X

Exclusive code. Save 38% with code
"DailyMail" at checkout when you buy the 28
day subscription - saving £26.98!

‘recommended collagen
supplements for sore knees, but
there were other benefits...

TV Doctor recommends collagen when
marathon training, says Jenny Falconer
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dailymailfashionfinderuk We LOVED the personalised
jewellery from Abbott Lyon that Molly-Mae wore to the
Tommy Fury x KSI fight at the weekend ... mor
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W & Liked by glenn_kitson and 1,960 others
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Luxury for less! Love bracelet
look-alike recieves rave reviews at
just £69: Designer fans call it
‘absolutely beautiful’

Shop Now >
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This £17 mascara sold out in
23 MINUTES thanks to its
lash-lengthening formula

A

by reallyree and 215 k others

sculptedbyaimee The proof is in the picture
worn lashes since | bought this ¢ s there
t lengthens my lashes beautifully. Totally

ble in Black and Brown, get yours before it sells out
(again)

Sculptedbyaimee.co.uk
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Honor's Magic V2 phone landed in the UK last
week and you best believe the hype is hyping
around this release

hihonor.com
The world’s thinnest smartphone is calling
- this is how you can get it £200 off

COMMERGIAL LIGENSING

'Smooth away the turkey neck':
Customers can't stop raving about
tightening neck cream that sells every
MINUTE - and it works in just seven
days

By Emily Scrivener For Mailonline
Updated at 12:51 pm on 7 February 2024
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SHOPPING — Contains affiliated content.
Products featured in this Mail Best article are
selected by our shopping writers. If you make a
purchase using links on this page,
Dailymail.co.uk will earn an affiliate commission.
Click here for more information.

Women looking to target ageing necks and
crepey skin on the décolletage are experiencing
remarkable results with this neck cream. It's such
a popular choice one jar is sold every 60
seconds.
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CROWING UNIVERSE OF
CONNECTIONS g
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CHALLENGES

30% addressability in Open Web

Chrome removing cookies

Harder to plan audiences

Black box solutions

Limited measurement

95%+ addressability

Cookieless framework

Exclusive audience strateqgies




UNIQUELY POSITIONED FOR THE FUTURE
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ADDING GOLOUR TO YOUR TARGETING GIVE US

93%o RDDRESSIBLITY OF YOUR PLAN
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CONTEXT & GEO SOLUTIONS
Reaches consented and non-consented users to
ensure extended addressability

BEHAVIOURAL SOLUTIONS
Consented users built using detailed user
behaviour.

OUTCOMES

Powerful targeting solutions built using all positive
interactions from consented users across our
network designed to deliver outcomes
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Luxury fashion brand wants to target Fashionistas, Sport Channel, early In Market- Beauty, Contextual Royals &
AB females interested in fashion. mornings and mid week impressions Perfume are all over performing.

are underperforming. == VINISS BEAUTY
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WEIGHTED TO BEST PERFORIMING
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ALL CHANNELS
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Standard formats PMPs

Mobile premium formats

Desktop display premium
formats
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TEST & LEARN

AUTHENTICATED ANONYMISED

DIRECT INDIRECT DIRECT INDIRECT

Client Direct Alternative Identity solutions; Bidstream
integrations and Audience replacing cookies enrichment -

Individual data Solutions e.g. within the existing with Ffirst party
Matching Contextual RTB protocols data sets
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