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Case:
Special Olympics

Dare to play

• Campaign effectiveness – GOLD
• Social Media – SILVER
• Integrated Advertising Campaign - SILVER



Briefing

• Special Olympics is an organisation 
that provides sports training and 
competition for people with 
intellectual disabilities. 

• We already did a campaign to 
challenge the stereotypes.



Context

• Social isolation is the #1 problem for people with a mental disability.

• Special Olympics Belgium believes strongly in social integration and 
inclusion through sports, by playing on the same team. 

• The problem? In Belgium, “Unified Sports” is still very unknown.



Objective

• Reach everyone who plays sports in Belgium. 

• Inform & convince to play unified.

• But no media budget & very little owned reach



Strategy

• Smartest way to engage audience was through their own sports 
heroes.

• Not out of pity, but out of mutual love for the game. 

• By challenging top athletes we could use them as: 
o messenger: the endorsers of Play Unified
o channel: reaching their millions of fans



Creative idea

• 6 mentally disabled athletes challenged 6 sports heroes by 
surprising them while they were training. 

• Digital and social media to amplify the message, increase the 
pressure on the sports heroes and engage people.



Creation





Influencers support



Aanmoedigingen van influencersBInfluencers support



Reaction from the media



All challenges accepted





Results

• More than 5.000 new athletes play now ‘Unified’

• More than 400 new sport clubs play now ‘Unified’

• More sponsors for Special Olympics + longer contracts





DOVE. DRY SHAMPOO, INITIATIVE RUSSIA



DOVE. DRY SHAMPOO – VIDEO CASE



DOVE DRY SHAMPOO CASE.
MICROSEGMENTS TARGETING AND 

DYNAMIC CREATIVES 

CONTEXTUAL 
RELEVANCE

Women contacted with ads only 
when they had hot water turned 

off

PERSONALIZATION 
AT SCALE

Each ad contained the address of 
the nearest to woman house store 

“Podruzhka"

PROMO-POSTSBANNERS MOBILE BANNERS

MOSCOW 
MAP



THE CAMPAIGN ACHIEVED HIGH REACH AND INVOLVEMENT LEVEL

5

+5%+10

1.2
MLN CONTACTS

MLN UNIQUE REACH

PRODUCT 
SALES

P.P. 
PRODUCT AWARENESS
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20.11.2018

AKBANK
JAZZ STATE of the 
CITY
LEVENT KASAPOGLU
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CASE 
VIDEO
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The most important Jazz Event 
In the Country, also one of the 
best in Europe

27th Akbank Jazz Festival
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27th Akbank Jazz Festival

Brief:
Promote the most important Jazz Event Of the country; Akbank 
Jazz Festival to the young audiences by using the festival motto; 
«Jazz State Of The city»
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HOW?
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We need a data 
source? But which one 
is the best? 

Geographical Data: 
Heights, open areas, 
parks, buildings

Placing a microphone 
and listening every part of 
the city, and use this 
sound to produce music.

Use place names and 
somehow convert the 
names in to music.
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We need a data 
source? But which one 
is the best? 

Geographical Data: 
Heights, open areas, 
parks, buildings

Placing a microphone 
and listening every part of 
the city, and use this 
sound to produce music.

Use place names and 
somehow convert the 
names in to the music.
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HOW?
can we convert street names to 
music?
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Prosody; in linguistics is defined as the patterns of stress 
and intonation in a language. It refers to the curves and 
patterns of speech – its rhythm and pitch, its tone and 
pace.



3333

Prosody; in linguistics is defined as the patterns of stress 
and intonation in a language. It refers to the curves and 
patterns of speech – its rhythm and pitch, its tone and 
pace.

Isochrony; is the rhythm aspect of prosody.
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Example For English



3535

UNIVERSITY OF UTRECHT 
CONSERVATORIUM OF 
MUSIC



3636

UNIVERSITY OF UTRECHT 
CONSERVATORIUM OF 
MUSIC

ALI MURAT 
CENGİZ
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Turkish Isochrony 
by HKU
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Three steps to 
produce online 
audio. 

Turkish Isochronic 
Algorithm

Creates notes and 
Rhythms

Automated Sound 
Production System
An automated system 
that will produce music 
with using rhythms and 
sound effects

Jazz Oriented Sound 
Library
Basicly a folder of sound 
files that has Jazz 
instruments



3939 *SimilarWeb 2018

Presenting The 
Work to Young 
Audiences

Onedio, a social web platform, which has more 
than 22Million Unique Users and over %60 of them 
are between 18-34.



4040

Onedio connected map algorithm 
with our Turkish Isochronic Jazz 
Algorithm

After a year of hard work, we 
finally able to create Mobile & 
Web enabled digital audio 
platform.
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THANK YOU FOR YOUR 
TIME TODAY
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PANEL DISCUSSION



Thank you for attending

Visit www.iabeurope.eu – MIXX Awards Europe area to view today’s case 
studies

Watch and share the webinar recording which will also be available soon 
on our website



Contact

Marie-Clare Puffett, 
Business Programmes Manager
puffett@iabeurope.eu

@iabeurope

/iab-europe
www.iabeurope.eu
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