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€41.3bn net addition in 12 years, market doubled in last 5 years

Total digital ad spend: historical perspective
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Digital offsets losses of traditional media, establishing a new all-
time advertising market high

Peak ‘traditional’ Historical market Recessionary
media high market low

Online growth
offsets decline

it

New market high
(+€5.5bn)

% 2006 2007 ! 2008 | 2009 2010 2011 2012 2013 2014 2015 2016 | 2017
- L . A A

£ €111.6bn W Other Media M Online €117.2bn

5 g

: adex
|ab2’ ?7“:\5 IS Markit Benchmark 2017



"Plus ca change, plus c'est la méme chose”: consistency in growth
rates over past six years despite fundamental market restructure

Historical digital advertising market growth
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Top 5 ranking stable, Sweden moves up, UK maintains lead

Top 10 Markets Ranked
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UK as big as next 3 markets combined
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UK more than twice as large as Germany

Digital Advertising Market Sizes 2017 (€m)
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A look back at 2016...
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...reveals a 3-tiered Europe in 2017
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€5.5bn added in total

Digital Advertising Spend by
Format (€m)*
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40% of digital ad spend is on mobile
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Expansion of video drives share gains of total display

2016 2017
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Video reaches 27% of display, growing 4x non-video display

Display by Format (€bn) 2017 Growth Share of Display Total
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Out-Stream (+73.4% YoY) overtakes In-Stream Video (+6.9% YoY)

2016: Share of Digital Video Ad Spend 2017: Share of Digital Video Ad Spend
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Social added 7ppt to its share of display in 2017

2016 2017
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The trinity of SoMoVi: concentration of growth

2017: Display Growth
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