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ONE SHEET

Key Benefits

1 .  Real-t ime tracking,

measuring a n d  opt imisat ion  i s

p o s s i b l e  a c r o s s  a  d i v e r s e  r a n g e  o f

f o r m a t s ,  i n c l u d i n g  podcast ,

s t r e a m i n g ,  b r o a d c a s t ,  t e x t - t o - s p e e c h ,

g a m i n g ,  a n d  a u d i o  D O O H .

2 .  T h e r e  a r e  signif icant target ing

possibi l i t ies :  t r a d i t i o n a l  t a r g e t i n g ,

i . e .  d e m o g r a p h i c ,  g e o g r a p h i c ,  a n d

b e h a v i o u r  t h a t  c a n  b e  c o m b i n e d  w i t h  

contextual target ing  v i a  t h e

s h o w s ’  o r  s t a t i o n s ’  g e n r e .  T h i s  1:1

opportunity  c a n  b r i n g  a u d i o  l o w e r

i n t o  t h e  m a r k e t i n g  f u n n e l ,  w h e r e a s

t r a d i t i o n a l  A M / F M  r a d i o  m a y  o f f e r  a

o n e  t o  m a n y  o p p o r t u n i t y  o f t e n

b e n e f i c i a l  f o r  t o p - o f - t h e - f u n n e l

i n i t i a t i v e s .

3 . T h e r e  a r e  a l s o  m a n y  i n t e r a c t i o n

p o s s i b i l i t i e s  t h a n k s  t o  new formats
a n d  d e v i c e s  ( s m a r t  s p e a k e r s ,  i n - g a m e

a d s ,  m e t a v e r s e ,  e t c . ) ,  a n d  a s  t h e

f o r m a t  t e n d s  t o  b e  “unskippable” ;

i t  h e l p s  t o  d e l i v e r  t h e  f u l l  a d  m e s s a g e .

Current Challenges

1 .  T h e r e  i s  a  n e e d  f o r  m o r e  

standardised metr ics  a n d  t o o l s

t o  m e a s u r e  t h e  e f f e c t i v e n e s s  o f

c a m p a i g n s  a c c u r a t e l y .

2 .  T h e r e  a l s o  n e e d s  t o  b e  a  

perception change .  M a n y  b u y e r s

s t i l l  s e e  a u d i o  a s  a  b r a n d i n g  r e s o u r c e

a n d  d o n ’ t  t a k e  a d v a n t a g e  o f  t h e

n a r r o w e r  t a r g e t i n g  i t  c a n  o f f e r .

3 .  A u d i o  c a n  a l s o  b e  s e e n  a s  a

c o m p l e m e n t a r y  c h a n n e l ,  a  

support ing medium  f o r  a

c a m p a i g n ,  r a t h e r  t h a n  t h e  m a i n

c h a r a c t e r .











Types of Audio Ads:

1.  Host  Read:  
H o w ?  R e a d  b y  t h e  h o s t  o f  a  p o d c a s t  o r  a u d i o  s h o w .

W h e n ?  A t  a n y  t i m e  d u r i n g  t h e  p o d c a s t  o r  s h o w .

2 .  Sponsored Ads:
H o w ?  D y n a m i c a l l y  I n s e r t e d  A d s ,  p r e - r e c o r d e d  a n d  i n j e c t e d  v i a  a d  s e r v e r  a s  a n

a u d i o  f i l e ,  t h i s  c a n  b e  f a c i l i t a t e d  v i a  d i r e c t  b u y s  w i t h  t h e  p u b l i s h e r  o r  v i a

p r o g r a m m a t i c  d e a l s  o r  m a r k e t p l a c e s .

W h e n ?

P r e - r o l l :  A d s  i n s e r t e d  b e f o r e  t h e  c o n t e n t  s t a r t s .

M i d - r o l l :  A d s  a r e  i n s e r t e d  d u r i n g  a n  a d - b r e a k .

P o s t - r o l l :  A d s  a r e  d e l i v e r e d  a t  t h e  e n d  o f  t h e  s h o w .  T h i s  i s  a  p l a c e m e n t  t h a t  i s

u s e d  i n  p o d c a s t s  o n l y .

3 . In-Game Ads:
A d s  a r e  d e l i v e r e d  d u r i n g  g a m e p l a y  w i t h  n o  i n t e r r u p t i o n  ( v e r y  s i m i l a r  t o  t h e

o v e r l a y  a d s )

R e w a r d  a d s :  G a m e r  i s  r e w a r d e d  f o r  l i s t e n i n g  t o  a n  a d  w i t h  a  l i f e  o r  a  p e r k  f r o m

t h e  g a m e .

3 .Ads with Companion Banners:
H o w ?  I n  t h e  s a m e  w a y  a s  s p o n s o r e d  a d s ,  b u t  w h e n  t h e  p l a y e r  a l l o w s ,  v i s u a l

b a n n e r s  a r e  s h o w n  a t  t h e  s a m e  t i m e  a s  t h e  a u d i o  a d .

W h e n ?  A n y  t i m e

For more information about Digital Audio, check out IAB

Europe's Buyers Guide to Digital Audio

Growing Market Value

ADEX 2022 shows audio to be the

fastest-growing format in 2022 by 

22.1% to €0.7 Billion

Digital Audio ad spend in Europe is

projected to reach  €1,575.00m by 

2027. For the past 7 years, the

penetration of digital audio listeners

has been growing non-stop and it

doesn't show signs of slowing down. 

55% of Europeans listen to digital

audio, and 46% of them listen to

podcasts. So far in 2023, podcast

listeners have grown by 7%,

Digital Audio Ads are delivered through IP-based devices streaming live or

on demand channels and podcasts. These ads can be targeted to specific

audiences based on their location, device, and listening habits, and they

can also be interactive, allowing the user to engage with the ad.

https://iabeurope.eu/knowledge-hub/iab-europe-buyers-guide-to-digital-audio/
https://iabeurope.eu/all-news/iab-europe-adex-benchmark-2022-study-reveals-strong-digital-advertising-growth/
https://es.statista.com/outlook/dmo/digital-advertising/audio-advertising/europe
https://iabeurope.eu/wp-content/uploads/2023/06/Digital-Audio-Listener-Penetration_-of-Population.png
https://iabeurope.eu/wp-content/uploads/2023/06/Podcast-Listener-Penetration_-of-Digital-Audio-Listeners.png
https://iabeurope.eu/wp-content/uploads/2023/06/Podcast-Listener-Growth.png

