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UNDERSTANDING THE 
CONSUMERS WE SERVE
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MEDIA REACH & AD EFFECTIVENESS 
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MORE
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ONE-TO-ONE 



MASS REACH 
WITH PRECISION

DATABASE

New Parents Crawling

Potty Training Bed Wetting

SMART 
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PROGRAMMATIC 
MEDIA





IMPROVE
AD EFFECTIVENESS

Show Ad Ask for 
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?
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BRANDS FOR GROWTH AND GOOD
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81% of Consumers more likely to choose a 
brand with sustainability approach 



THEN                                           NOW 







BRAND 
COMMUNICATION

THAT IS
ACCESSIBLE

TO ALL



ACCESSIBILITY
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AD ACCESSIBILITY
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Ambition to 
progress towards 
100% advertising 

accessibility 
across Europe
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UNDERSTANDING CONSUMERS

MEDIA REACH & AD EFFECTIVENESS

BRANDS FOR GROWTH AND GOOD



SUPERIOR BRAND 
BUILDING
TO DRIVE GROWTH 
& VALUE CREATION
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Thank you
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