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New 2021 ad spend basis due to changed market coverage

2021: Adspend added & removed (€m)
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Study is conducted in high-inflation environment for 1st time

Oct 22: peak at

Eurozone CPIl inflation 1997-2022 10.62% after 22
month rally
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..but inflat

t varies between markets covered
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Using 2022 exchange rate avoids distortions in market size

from highest inflation countries

Using 2022 EUR vs 2013: Effect on Market Size
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Growth was achieved in light of tough comparatives and
weak macro-environment but propped up by inflation

Europe: Digital Ad Spend Growth Over Time
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The value of digital ad spend in Europe

€86bn
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Despite 2021 surge, €7.7bn added to market

Europe: Total digital ad spend (€bn)
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Europe & US comparison

Digital Ad Spend 2022, €bn
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Digital ad market is mature but continues to outperform other media growth
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European ad spend remains concentrated on top markets

2021: Digital Ad Spend by Market (€m)
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Most European markets show robust gains despite tough

comparatives and weak macro environment...

Digital Ad Growth by Market 2022 vs 2021
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After 3 years of turmaoil, longer term perspective helps to
understand real underlying growth by market

Real growth 2019-2022 (CAGR) by market*
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Composite view shows nuances between European markets
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Display has highest share of European market

Total Display: 49.9%

| |

Display: Social Display: Paid Search:
(excl. Social)
24.7% 25.2% 43.5%

C&D:

6.6%
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...but changing trend as search outperforms and social growth slows

Digital Ad Spend by Format

+9.5%
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Most markets saw single to low double digit growth in

display framed by extremes

Europe: Display Ad Spend Growth (2022 vs 2021)*

%V 76

100%

80%

60%

%S'6

%9°0-

xm.w
xm.mm
xm.mm
%m
\mm
xm.mm
xim
xﬁm
xm.wm
xﬁ.mm
%001 |
%101 |
%z 01 |
%z 1T |
wrvt
%o |
%T'ST
%LST
%C 8T
%592

%0°8¢

40%
20%

0%

adoinoe

98eJany ueadoungy

BDIBAO|S
Auewsao
Ale8uny
Aley
pueaJ|
pUBIDZIMS
BIUSAO|S
usapams
929319
puejod
ydewuaq
AemioN
wni3pg
eued|ng
uleds
Qoues4
AN
BlUBWOY
puejut4
BIN1E]
SpuejiayiaN
eJU03S3
BluEnylI
B1qJeS
el1sSNy
el3eo.J)

al1gnday yoaz)

Aayany
=
X X R
o o o
8 F °©

12 out of 29 markets above European average

iab

*incl. social

© IAB Europe



adex

Social only grew 0.7x speed of market vs 2.6x in 2020

S0% Ad Spend Growth by Format 2019-2022: Social vs Others
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Yet individual factors place outsized drag on social growth

Social Ad Spend Growth (2022 vs 2021)*
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Total display shows gains in video share...

Europe: Display Ad Spend Details (€bn)*
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yet video growth was mainly driven by social...

Europe: Social Ad Spend Details (€bn)
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...whereas other formats grew faster in non-social display mainly due to
tough comparatives for video with 2021

+13.6 %
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Europe: Display Ad Spend excl. Social (€bn)
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in, averages obscure the nuance of local markets

Yet aga

Other Display Video Ad Spend (2022 vs 2021)
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*submitted data not harmonised, may refer to different definitions of CTV. Excludes YouTube.




Audio Ad Spend Growth
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Digital Audio market has different leaders than other formats

200%
Turkey
150%
Hungary
100%
. Denmark Netherlands
Romania
France i
Czech_Republic Swed Belgium Ireland
0 Serbia weden Germany
50% Croatia Slovakia
Bulgaria Finland Spain
Poland
0% Italy
(o]
0% Slovenia 2% 4% 6% 8% 10% 12%
Austria UK Audio share of display*
Norway Switzerland

-50% Greece

ope

iab:
(0]
1A00% Ukraine 1dD:



adex

BENCHMARK
2022

strong differences in adoption

The programmatic slope

Video Share of Programmatc

Share of Display

Growth

+13.9%

Value

€12.3bn
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Search benefits from macro-environment, e-commerce, retail
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C&D shows varied picture from double-digit to declines

tories Ad Spend Growth (2022 vs 2021)
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