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Title of campaign: FIX HELLAS - GAZZETTA FOOD BALL
Brand / advertiser: FIX - Olympic Brewery
Media Agency: UM
Creative Agency: Liquid Media
Awards:
e Branded Content - Bronze
Campaign video: http://www.gazzetta.gr/foodball

Campaign Summary

FIX Hellas is one of the biggest and most traditional Greek beer brands and as such has a strong
communication focus on the concept of friends and reunion. As such, every sporting event is the
perfect occasion for friends to connect and share memories and moments together. Big matches,
victories and triumphs, even losses are part of the history and an excellent occasion to meet again.
To cry. To laugh. To remember.

Objectives and Strategy

The objective was to connect with the brands target group; men 25-54 y.o., who love the smell and
stories of the stadium, share these moments with their friends and connect with them. Moments that
we will remember forever, that unite us and always pushes us to meet up with each other again and
again. FIX Hellas aimed to be a part of their stories by creating a web series with unique, original
content that, through intelligent and indirect references, connects these important moments with the
culture and feelings of FIX Hellas.

Execution and Media

Teaser phase: We created a teaser video in which Mihalis Tsohos (one of the most famous Greek
sport casters) announced to the Gazzetta audience the upcoming series of episodes, without
revealing anything more. That teasing video was uploaded to Gazzetta social media channels and
was also hosted as a main topic on the website's homepage.

Main: Release of the 6 official episodes. The first official episode from the under-construction AEK
F.C football stadium was aired starring Michalis Tsochos and famous actor Giannis Aivazis as guest.
The conversation continued at Giannis’ favorite hangout spot next to the stadium where more stories
came up and new members, such as veteran AEK footballers, were added to the companionship.
Everything was accompanied by a cold glass of FIX HELLAS beer and good food. Among the next
episodes were unique stories and companies about Greece winning the EuroBasket of ‘87, famous
Panathinaikos team winning Ajax for the Champions league semi-final and many others.

Creative

Original content produced for the web for the first time. Exclusive episodes every week with new
famous guests for many different historical moments talking about friendship, sports and glory
moments. To better approach our goal, we chose Gazzetta and Michalis Tsohos as a strategic
partner to create a series stories, taking advantage of Gazzetta’s dynamic in order to reunite friends
from the past that wrote history by drinking a FIX Hellas and tasting food. Michalis Tsohos is one of
the most famous sports casters in Greece and has commented on all the big matches for TV. At the
same time, a special branded section was created that hosted each of the videos that were created.

Innovation

Many many fans sent messages about that web episodes asking for a place to have it all together.
The interaction with the audience and their unique stories was touching. Therefore, 7 episodes have
been published and we decided to have 3 further episodes.

Results
The airing of the teaser video built strong word of mouth and achieved 36,000 views. The first episode
reached 94,000 views in the first 48 hours without any paid promotion. Overall, the whole series
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achieved more than 1.9K views on all media. The most impressive part is until now (almost 3 months
from the first episode) even the first episodes continue to have organic vies and search queries.



