
      
 
Title of campaign: Exclusive Club for Night Owls 

Brand / advertiser: Turkcell 

Media Agency: Hype 

Creative Agency: Hype 

Awards:  

• Direct Response / Lead Generation - Bronze 

Campaign video: https://youtu.be/nZsXOI7vx5E  

 

Campaign Summary 

We planned to communicate with a specific target audience with high purchasing potential. We aimed 

to turn the night hours, where we receive an average of 150.00 visits per day, into sales with more 

effective communication. We created an "Insomniac" specifically for this audience. 

 

Objectives and Strategy 

To announce special offers for the night, we first determined our products with the highest potential by 

looking at our analytics data. We created special bundles and individual promotions for these 

products. Then we designed a page. In designing this page, we conducted sleep-related, SEO-

compliant word research to ensure that it is both catchy and ranked in natural searches. We also 

designed the site as SEO compatible. 

 

Execution and Media 

The creative idea on this subject was to distinguish an audience with a specific buying behaviour and 

to offer them a special offer. 

 

Creative 

The segments that had the potential to visit from the prominent audiences was the audience who 

shopped at night. We aimed to convert the night hours when we receive an average of 150.00 visits 

per day into sales with more effective communication. To announce special campaigns for the night, 

we first determined our products with the highest potential by looking at our analytics data. 

 

Innovation 

We were used to adapting our ad texts, creative and even some components of the websites for 

different user segments. However, never before have we created a standalone and sustainable 

campaign structure and communication strategy arising from the detailed examination of our first 

party data. 

 

Results 

A total of 3,333,847 people visited the pages of the sleepers club. Night sales increased by 156%. We 

took the first place in organic searches. 

https://youtu.be/nZsXOI7vx5E

