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Title of campaign: Dove#ShowUs Russia
Brand / advertiser: Dove / Unilever
Media Agency: Initiative Russia
Creative Agency: Possible
Awards:
e Integrated Advertising - Silver
Campaign video: https://youtu.be/hiwgJ-OLAWM

Campaign Summary

According to Dove Global research, 70% of women still don't feel represented in media and
advertising, that’s why Dove decided to take action to shatter beauty stereotypes in the media
industry.

Objectives and Strategy

The first objective was to shatter beauty stereotypes in the media industry and secondly to draw
attention to this social issue. We also set out to build brand love, increase brand awareness, and
competitive product differentiation via delivering brand purpose. The strategy is concentrated around
breaking beauty stereotypes in real time and demonstrating real Russian women with no casting or
digital distortion and maximise campaign attention from all interested parties: media industry, glossy
magazine industry, active life position women, moms and even the government.

Execution and Media

We broke beauty stereotypes in real time by hosting photo sessions with no casting and no digital
distortion. The results were shown on digital media in the centre on the city. More than 600 women
participated in the photoshoot and were shown on one of the largest displays in the country for 14
days. We also crafted a manifest with local influencer — Manizha tackling the issue of limited beauty
stereotypes portrayed through the media. Alongside we launched a petition on a change.org portal
where we started to collect signatures to change advertising law. There was also a photo exhibition in
a modern art museum, where Dove displayed photos of their global partnership with Gettylmages and
GirlGaze. The top Russian ‘inclusive beauty' Glamour magazine told real women stories with a cover
image with no digital distortion. Other glossy editions, daily newspapers and TV news were used to
build awareness and announce Dove’s brand initiatives.

Creative

The key creative idea of the campaign was to demonstrate the variety of real female beauty using
photos of real Russian women with no digital distortion and photos from Dove, GirlGaze and Getty
images collaboration creating a photo collection of women. Another key idea was to call the industry's
attention via a special letter and petition describing the problem and calling to change advertising law.

Innovation
1) making assets and airing them in real time 2) using real women images in ads 3) addressing a
social issue

Results

'‘Brand positioning' metric has grown +25% in April 2019 (brands you trust more than other brands).
+33% of women agree that Dove sets a trend in the fight against beauty stereotypes. + 28.5% sales
growth in April and +12% in June. Growth in site traffic (+33%) and campaign hashtag search uplift
(+3200%) which demonstrates high interest in the campaign. Over 18,000 signatures for the petition.
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