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Title of campaign: Coke Energy - This Energy is For You
Brand / advertiser: The Coca-Cola Company
Media Agency: Carat Media
Creative Agency: McCann Istanbul
Awards:
e Campaign Effectiveness — Bronze
e Integrated Advertising - Silver
Campaign video: https://youtu.be/q5Bdgl60OFCY

Campaign Summary

In the beverage category, energy drinks are usually positioned as products that go along with extreme
conditions/sports or extreme physical activity, and we believe that this approach does not do justice to
this sub-category and limits consumption occasions. In order to expand the category, we decided to
position Coca-Cola Energy for everyday people who live an urban life and deal with its hectic rush
daily, as a product that meet their everyday energy needs. We based our creative approach around
the proposition "Any time of the day, whenever you need energy"”, and defined key consumer clusters
that need energy in their daily rush. We then deep dived into the insights and journeys of these
consumer segments and positioned Coca-Cola Energy as their energy drink. We strategically
targeted energy need moments through various locations and placements within our customized
media strategy - precision marketing, Facebook interactive tools - AR Filter, Playable Ads, and Video
Polling Ads applications, YouTube, Twitter conversational cards, roadblock on TV, large outdoor units
and influencer usages. We received >10M impressions, and Coca-Cola Energy reached its 4-month
target within the first month of its launch.

Objectives and Strategy

During the analysis stage, we observed that category consumers tend to consume ED in extreme
conditions. Building on this opportunity, our main objective was to disrupt the category via changing
consumer habit from a limited occasion-based ED usage to a broad — daily based — usage.
Therefore, we aimed to provide the energy that people needed in their daily routines. We positioned
the product under the strapline "Any time of the day and whenever you need the energy". Our
communication strategy was to start big & bold and create awareness of this brand-new product and
drive trial in various consumer segments that had the potential to buy our product, aiming to create an
intersection with consumers who love the Coke taste and also are consumers of the Energy Drink
category.

Execution and Media

We analysed consumers who love the Coke taste and those who consume energy drinks and defined
three tribes: Young Bloods, Materialistic Adults, and Chief House Officers. We determined the daily
energy needs of each tribe via Social Buzz. We positioned digital at the heart of the campaign and
located other mediums around it. Our aim was to create a Big Bang effect on the launch day and gave
people something to talk about it. We started with roadblock usage on digital and TV synchronously.
We have covered the engagement phase with engaging media such as AR Filter, Playable, and Video
Polling ads on social media. We were on air on Twitch on the longest night with a famous streamer
who was energised by Coke Energy. OOH was also positioned as a supporting media to social with a
3D mapping dress on iconic landmarks in Istanbul.

Creative

6 different copies were created for “This Energy is For You”, based on the social listening of the target
audiences. We have customized content for each tribe and platform dynamics. Playable Ads, Video
polling ads, and AR filter applications on social media became the most entertaining tools of our
campaign. In OOH, 3D mapping activities made on iconic landmarks - Galata Tower and Maiden’s
Tower with a very remarkable way to influence the audience.
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hafta Galata istanbul'a enerji geldil Gegtigimiz hafta Galata
Kulesi ve Kiz Kulesinde tic gece boyunca
Coca-Cola Energy gosterisi vardi. ...See More
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Innovation

As an energy drink, this was the first time that perfect taste was promised and launched as “Different
taste, different energy”. As a solution, we caught the attention of our audience with a unique approach
that none of the other energy drinks had embraced before and we made space in their fridges, for a
product not even in their mindset. This campaign was the first time 3D mapping on Maiden's Tower
was used as a media placement. Facebook Interactive Tools - AR Filter, Video Polling and Playable
Ads were media first usages and were part of the engagement and sales phases of the campaign.

Results

Coca-Cola Energy launch event « Energetic Night» & 3D mapping activities on iconic landmarks have
received more than 5M impressions on Instagram with Coca-Cola Turkey’s real-time contents,
influencer integrations and organic shares from consumers; totally received more than 10M
impressions. The Coke Energy launch campaign has reached more than 25 million people overall.
Roadblock usage on TV channels and digital media with mastheads reached 30% of our target
audience on launch day. Facebook interactive tools engaged 3x more than Coke's usual benchmarks.
Coca-Cola Energy reached its 4-month targets within the first month.
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