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Title of campaign: Citi Simplicity Card - YouTube Director's Mix
Brand / advertiser: Citi Handlowy
Media Agency: Sales&More
Creative Agency: Feno, DDH
Awards:
e Video Advertising - Silver
Campaign video: https://youtu.be/M8SDF1rHeg4

Campaign Summary
We got the Holy Grail of advertising: reach the right people at the right time with the right message, by
making 250 unique ultra-customised video creatives in the Citi’s credit card campaign.

Objectives and Strategy
The goal was to build awareness of the benefits offer and generate leads for Citi. We have managed
to build wide reach with ultra-targeted creatives.

Execution and Media
We undertook a wide reaching ultra-targeted video campaign. By using YouTube Director’'s Mix we
created over 250 unique videos tailored to what people searched for.

Creative
We responded directly to peoples’ interests which made the communication feel relevant and cut

through. -
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Innovation
It was the first time using YouTube Director’s Mix in Poland and the second in Europe.

Results
Within the first month - reach: 3.3 million, leads: 1250, +60% increase of organic traffic, 26% ad recall
(vs 10% category benchmark, Brand Lift).


https://youtu.be/M8SDF1rHeg4

