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A meta-analysis of digital ad spend in Europe
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About the data

This market sizing is based on the following methods:

Reported data from national IABs

Data harmonised in gross = after discounts, before agency commissions

Estimates by national IABs based on local insight

Modelling based on company reports and market data
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Data for 28 markets in Europe

Austria
Belarus
Belgium
Bulgaria
Czech Republic
Croatia
Denmark
Finland
France
Germany
Greece
Hungary
Ireland
Italy

Netherlands
Norway
Poland
Russia
Romania
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland
Turkey

UK

Ukraine [NEW]
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€48.5bn net addition in 13 years, market, more than doubled since 2012

Total digital ad spend: historical perspective
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Digital drives paid-media ad market to new high: time-series now shows
clear bi-furcation of ad market since 2010

Digital: 45% of
all paid-media
advertising

Europe: traditional vs digital advertising (€bn)
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Fastest growth since 2011

Historical digital advertising market growth
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Top 6 ranking stable whilst Spain, Sweden, Norway move up
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year-on-year growth
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A look back at 2017
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...reveals a Europe of individual growth stories in 2018
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€6.7bn added in total in 2018
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Digital ad spend by format (€m)*
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Display closes gap to search

Digital ad spend split by format

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
v 0%
g 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
_g X B Search M Classifieds & Directories M Display
0 Q.
;:3 iab% Source: IAB Europe AdEx Benchmark 2018 Study qunchdmareizé




Mobile closes in on 50% of all digital ad spend
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Digital classifieds & directories growth 2018 by market
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Search growth 2018 by market
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of video drives share gains of total display

2017

Non-Video
Display
28.8%

Directories
13.2%

Total

40.9%*

_

m Non-Video Display mVideo m Classifieds & Directories m Search

Source: IAB Europe AdEx Benchmark 2018 Study

Display:

2018

Non-Video
Display
28.3%
Search
45.3%

Video

o 13.9%
Classifieds &

Directories
12.5%

Total
Display:
42.2%

_

B Non-Video Display M Video m Classifieds &Directories M Search
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*share of total display slightly higher than sum of sub-formats due to rounding ~ Benchmark 2018



Video reaches1/3 of display

Display by format 2018 growth Share of display total
(€b|1) 35% 100%
30%
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0 40%
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20%
i 0.0 0% 0%
z 1 2 Non-Video Video 2017 2018
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£ W Non-Video Display ™ Video B Non-Video Display ¥ Video
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Out-Stream (+44.7% YoY) on par with in-stream video (+19.7% YoY)*

2017: Share of digital video ad spend 2018: Share of digital video ad spend

E
E B |n-Stream  ® Out-Stream B |n-Stream ™ Out-Stream
=
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s PR adaex
-:é Ia o Source: IAB Europe AdEx Benchmark 2018 Study *Out-Stream includes ‘in-feed’. Methodology change vs 2017 studly. Benchmark 2018



®
XE
(OF
o)
%8°CE o3eJany ueadouny d.m
c
L %9 T puejui O:
m %CGT BISSNY
%G'ST Aie3uny
| %8LT eLIsny
L %8'LT BIUSAO|S
| 0T8T yewuag
| 066'8T KemioN
" mc\om.om elques
M_v PoT TC puelsZ}Ims
N @\om.ﬁm BIeNO|S
> | .
L %T'TT ureds
.m o@m.mm 979219
O %8'ET sniejag
S %L VT Aospiny
Kz b0 "
= S5 %S{9¢ spuejayiaN
| S 1
() Y %E"LT eneos)
> o |
O @ %0°8¢ wnig|eg 3
o = } =
> 3 %9'§C elies|ng 2
O " %0°6¢ d1qnday Yoaz) x
Q. o ! £
L) “ puejod 2
Q
M = Auewuan m
...m eluewoy Wh
nIU 2ouel m
O B
. %t L€ Kjey| S
o) ° ! $
™ %9'8€ UaPams
V %9 0¥ puejad|
2 %9'Tv aulean
(@) A
o %6"EY YN
Im e e o o adoinoe
© ===

V_LUE—._UCOQXQ_UU#




©
X8
(OF
O
| —O:
%6°0E ‘*ueadoung Onw..
: %¥'v B wniSeg
m %T°CT puejui4
1 %E €T eINeAO]|S
m %EET SpuejJayiaN
mo\oo.mH eneoJ)

———

adoinoce

1

!
o

>

o

)

20%
10%
0%

(72
e
R
nru %G°ST PUB|ISZUIMS
= w\ow.mﬂ 929319
o) %6°9T eueding
nmuu 0 %G'8T euIsny
— m .
() M o\omm 61 uleds
m M %L1 Aey

s BRI 5514 _udpams __
P 3 _, ' fieSuny |
o m “ Jeguny N
2 o0 ] eIUDAOIS | m
..ﬂlu o : |2

() ! Aoyuny | <
- o " Aueuwuan ! g
=3 | |3
_c = : AemiopN m Wm 3
: = | pueod 12| 3
O © “ | & S
b = i siewuaq 1| § <
7 2 | N 3 £
.mV ml puejaJ| “ m ,_.m
2 %08 Er el A B
0 %60 dljgnday Yooz m
W %1 G elueWw oy 3
O %C St eISsSny 3
m.v %8 9% douel
m %0°¢S sniejag
5

%6°CS e1qJ4os

-
c
©

iab

V_LUE—._UCOQXQ_UU#




Social climbed from 35% to 50% of display in 3 years

2016 2017 2018

~ m Social m Other Display m Social ® Other Display m Social ® OtherDisplay
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Social fuels display growth in Europe

iab

e curope
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Social vs. other display

2017

M Display Non-Social

Source: IAB Europe AdEx Benchmark 2018 Study

2018

M Social

+33.7%

Social growth in 2018

+5.1%

Non-Social Display
growth in 2018
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Display excl. social is 21% of the market

Europe: Total digital ad spend split (2018)
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Trinity of SoMoVi remains - but other sources of growth are emerging

2017 vs 2018: display growth
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