CHEPE STUDY | PASO RABANNE




! Challenge and Solution
%W Position Paco Rabanne Brand within the consumer spirit and develop both branding and image for the Lady Million perfume.

iz Design and delivery of a VideoSkinz campaign including a video ad playing at the top of the page and in the background, while
‘é product images wrap the sides of the page to further immerse the viewer. The campaign was delivered to a targeted audience of

Women 25-35 years old.

Skin-based advertising is higly impactful and performing, offers great viewability and engagement level, without intruding

ﬁjﬂ the user experience.
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! Results
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