
NATIVE ADVERTISING
ONE SHEET

Native advertising is an advertising format that matches the look, feel, and function of the

media environment in which it appears. In comparison to standard display formats that are

placed at the top, along the sides or at the bottom of websites, Native Advertising formats

attempt to �t in seamlessly with its environment.

2 .  Fu l l  funne l  so lut ion  -  w i t h  a

d i v e r s e  r a n g e  o f  f o r m a t s  a n d

t e c h n o l o g i e s  a v a i l a b l e ,  a d v e r t i s e r s

c a n  a d d r e s s  a l l  t y p e s  o f  o b j e c t i v e s

i n  a  m e d i a  p l a n .  A d v e r t i s e r s  c a n  a l s o

a r t i c u l a t e  a  d i g i t a l  s t r a t e g y  a r o u n d

t h e  t h r e e  m a i n  s t a g e s  o f  t h e  s a l e s

f u n n e l :  a w a r e n e s s ,  c o n s i d e r a t i o n

a n d  p e r f o r m a n c e .

4 .  Using  Nat ive  to  Dr ive

Engagement  -  N a t i v e  a d v e r t i s i n g

i s  a  g r e a t  w a y  t o  c o m b a t  t h e

p h e n o m e n o n  o f  “ b a n n e r

b l i n d n e s s ” .  H i s t o r i c a l l y  s o l d  o n  a

C P C  b a s i s ,  n a t i v e  a d v e r t i s i n g  i s

e s s e n t i a l l y  b u i l t  t o  d r i v e  a c t i o n  ( a s

o p p o s e d  t o  a  m o r e  p a s s i v e  a p p r o a c h

l i k e  a  v i e w ) ,  w i t h  a l l  o f  i t s  a t t r i b u t e s

( f o r m a t ,  t a r g e t i n g  t e c h n o l o g y )  a i m e d

a t  d e l i v e r i n g  a  c l i c k .

Key Opportunities

1 .   Opportunity  to dr ive

act ions -  n a t i v e  a d v e r t i s i n g  i s

e s s e n t i a l l y  b u i l t  t o  d r i v e  r e s u l t s  ( a s

o p p o s e d  t o  a  m o r e  pass ive  a p p r o a c h

l i k e  a  v i e w ) ,  w i t h  a l l  o f  i t s  attr ibutes

( f o r m a t ,  t a r g e t i n g  t e c h n o l o g y )  a i m e d

a t  e n g a g i n g  w i t h  t h e  a u d i e n c e  b y

d r i v i n g  a t t e n t i o n ,  d e v e l o p i n g

i n t e r a c t i o n s  a n d  u l t i m a t e l y  d e l i v e r i n g

h i g h l y  e n g a g i n g  t r a f f i c   t o  t h e  b r a n d

w e b s i t e .

2 .  Measurement  o f  n a t i v e  a d

p e r f o r m a n c e  c a n  b e  a  c h a l l e n g e

d u e  t o  t h e  d i f f e r e n t  a d  f o r m a t s

a v a i l a b l e .  E a c h  f o r m a t  m a y  r e q u i r e  

d i f f e r e n t  m e t r i c s  t o  m e a s u r e

p e r f o r m a n c e .  A n  a d d i t i o n a l

c o n s i d e r a t i o n  i s  t h a t  n a t i v e  a d s  a r e

o f t e n  u s e d  t o  b u i l d  b r a n d

a w a r e n e s s  a n d  e n g a g e m e n t

r a t h e r  t h a n  d r i v e  d i r e c t

c o n v e r s i o n s ,  m a k i n g  i t  d i f f i c u l t  t o

m e a s u r e  t h e i r  p e r f o r m a n c e  u s i n g

t r a d i t i o n a l  m e t r i c s  l i k e  c o n v e r s i o n s

o r  s a l e s .

1 .  Brand Suitabi l i ty  i s  s o m e t h i n g

t o  b e  c o n s i d e r e d  a s  i t  i s  b e s t  p r a c t i c e

f o r  n a t i v e  a d s  t o  b e  p l a c e d  i n  

appropr iate  content

env i ronments  t h a t  a l i g n  w i t h  t h e

b r a n d s ’  v a l u e s  a n d  m e s s a g i n g .

Key Challenges

Best Practices:

1.  A l w a y s  e n s u r e  t h a t  y o u r  n a t i v e  a d v e r t i s i n g  p a r t n e r s  a r e  compliant  with

legal  requirements  r e g a r d i n g  t h e  l a b e l l i n g  o f  a d s .

2.  A/B  tes t  your  creat ives :  c r e a t e  m u l t i p l e  v a r i a t i o n s  o f  y o u r  a d s  a n d

r e v i e w  t h e i r  p e r f o r m a n c e  f r e q u e n t l y  t o  r e a l l o c a t e  b u d g e t  a n d  m a k e

a d j u s t m e n t s .

3.Focus  e f for ts  on  the  qua l i ty  a n d  r e l e v a n c e  o f  t h e  m e s s a g e ,  b y

a d d r e s s i n g  y o u r  t a r g e t  i n  a l l  e l e m e n t s  o f  t h e  a d  ( i m a g e ,  t i t l e  &  l a n d i n g  p a g e )  t o

d r i v e  i n t e r a c t i o n  w i t h  t h e  a d s

For more information about Native Advertising, check out

IAB Europe's latest guide to Native Advertising 
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Native Ad Placements:

4.  Choose  the  r ight  measurement  too ls ,  e n s u r i n g  y o u  m o n i t o r

a t t r i b u t i o n  &  c o n t r i b u t i o n  f l o w s ,  c o m b i n i n g  t h e  d i f f e r e n t  o b j e c t i v e s  w i t h  a

s c o r i n g  s y s t e m

3 .  Prov ide  sca le  -  a s  w e l l  a s

u t i l i s i n g  s t a n d a r d  d i s p l a y  a n d  v i d e o

f o r m a t s ,  n a t i v e  a d s  p r o v i d e  a n o t h e r

e n v i r o n m e n t  f o r  a d v e r t i s e r s  t o  r e a c h

t h e i r  a u d i e n c e s .  I t  a l s o  h e l p s

p u b l i s h e r s  t o  f u r t h e r  m o n e t i s e  t h e i r

c o n t e n t .

https://iabeurope.eu/knowledge-hub/iab-europes-guide-to-native-advertising/

