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Market more than doubled since 2013 – on average €4bn added to the 
digital ad market every year since 2006
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Digital drives European ad market to all-time high as aggregate 
category of ‘other media’ down since 2010
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Double-digit growth despite maturing market: slower than 
previous two years, but still only 2.4 ppt variation between 2012 
and 2019
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Long-term view: 9/10 fastest-growing markets are in CEE
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Top 10 markets concentrate 86% of digital ad spend
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Zoom-in reveals nuances in size between markets
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CEE markets lead growth: 10 out of 14 markets that grow above 
European average are from CEE
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A look back at 2018…
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…reveals a tigher grouping of markets in 4 clusters

Belgium

Bulgaria

Croatia

Czech Republic

Denmark

Finland

France

Germany

Greece

Hungary

Ireland

Italy

Netherlands

Norway

Poland

Romania

Russia

Slovakia

Austria

Slovenia

Belarus

Spain

Sweden

Switzerland

Turkey

Serbia

UK

-10%

-5%

0%

5%

10%

15%

20%

25%

30%

35%

 -  50  100  150  200  250  300  350  400

Ukraine

Digital ad spend per capita

D
ig

it
a

l a
d

 g
ro

w
th

 2
01

9 
(Y

o
Y)

European Average



SECTION TITLEFORMATS



© IAB Europe 

Display overtook Search as largest format in 2018, increases 
lead
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Mobile ad spend overtakes desktop

57.2%
51.1%

45.4%

42.8%
48.9%

54.6%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2017 2018 2019

Display: Desktop vs Mobile

Desktop Mobile

59.5%
53.7%

49.7%

40.5%
46.3%

50.3%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2017 2018 2019

Search: Desktop vs Mobile

Desktop Mobile



© IAB Europe 

21 markets record double-digit display growth
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Strong variation of growth across Europe as sector 
consolidation drives scale effects
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CEE markets lead Paid-for-Search growth, markets below 
average largely range in the middle of the adspend per capita 
spectrum
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Video contribution to display growth increases
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1/3 of display is video, growth steady vs 2018 (+30.8%)
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Social gained ~4 ppt share annually over the last two years
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Non-Social Display is 24.1% of the market
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Non-Social Display sees growth acceleration for 2nd year in a 
row…
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…while video and mobile remain other display drivers
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